
Dec 31, 19

ASSETS
Current Assets

Checking/Savings
Bank of West 3348 23,456.10

Total Checking/Savings 23,456.10

Total Current Assets 23,456.10

TOTAL ASSETS 23,456.10

LIABILITIES & EQUITY
Equity

Retained Earnings 12,101.72

Net Income 11,354.38

Total Equity 23,456.10

TOTAL LIABILITIES & EQUITY 23,456.10

2:36 PM NARPM - Greater Portland Chapter
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Jan - Dec 19

Ordinary Income/Expense
Income

Affiliate Membership Dues 16,450.00

First Time Member Dues 1,350.00

Meeting Fees 240.00

Membership Dues
Company Membership Additional 150.00

Company Membership Group of 4 2,000.00

Professional 11,420.00

Support Staff 450.00

Total Membership Dues 14,020.00

Raffle Income 170.00

Reimbursement from National 1,974.11

Vendor Spotlights 3,850.00

Total Income 38,054.11

Gross Profit 38,054.11

Expense
Bank Service Charge 388.47

Board Meeting Meals 1,016.33

Contract Services
Accounting Fees 4,700.00

Total Contract Services 4,700.00

Convention Reimb / Costs
Hotel Costs 1,032.38

Parking Costs 4.00

Travel Costs 3,005.59

Convention Reimb / Costs - Other 1,927.95

Total Convention Reimb / Costs 5,969.92

Insurance 872.00

Rent - Monthly Meeting 13,703.01

Taxes - Filing Fees 50.00

Total Expense 26,699.73

Net Ordinary Income 11,354.38

Net Income 11,354.38

2:36 PM NARPM - Greater Portland Chapter

03/12/20 Profit & Loss
Cash Basis January through December 2019
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Jan - Dec 20

Ordinary Income/Expense
Income

Affiliate Membership Dues 16,000.00

First Time Member Dues 2,000.00

Meeting Fees 300.00

Membership Dues
Company Membership Additional 150.00

Company Membership Group of 4 2,000.00

Professional 11,000.00

Support Staff 450.00

Total Membership Dues 13,600.00

Raffle Income 200.00

Reimbursement from National 3,000.00

Vendor Spotlights 3,500.00

Total Income 38,600.00

Gross Profit 38,600.00

Expense
Advertising Expenses 2,000.00

Bank Service Charge 375.00

Board Meeting Meals 1,000.00

Contract Services
Accounting Fees 6,000.00

Total Contract Services 6,000.00

Convention Reimb / Costs
Hotel Costs 2,800.00

Travel Costs 4,000.00

Total Convention Reimb / Costs 6,800.00

Insurance 872.00

Rent - Monthly Meeting 16,000.00

Speaker Fees 2,000.00

Supplies 100.00

Taxes - Filing Fees 100.00

Total Expense 35,247.00

Net Ordinary Income 3,353.00

Net Income 3,353.00
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03/12/20 Profit & Loss Budget Overview
Cash Basis January through December 2020

Page 1











Timestamp First Name Last Name Email Address Approve?
9/26/2019 15:47:43 Jason Jamieson jason@v2properties.com Yes, I approve
9/26/2019 15:49:04 JJay Jensen jjay.jensen@mainlander.comYes, I approve
9/26/2019 15:52:32 Katie McNeeley katie@mcneeley.com Yes, I approve
9/26/2019 15:55:20 Jessica Chambers Jessica@anoregonexperience.comYes, I approve
9/26/2019 15:57:42 Amy Fisher Amy@regencypropertymgt.coYes, I approve
9/26/2019 15:58:04 Christopher Hermanski Chris@mainlander.com Yes, I approve
9/26/2019 16:00:30 Jorge Ferro jorge.ferro@tmgnorthwest.comYes, I approve
9/26/2019 16:07:47 Deborah Mundell deb@hollandprop.com Yes, I approve
9/26/2019 16:14:55 Sue Shimada sue@mainlander.com Yes, I approve
9/26/2019 16:23:44 Cyndi Strandberg cyndi@evergreenpropertymgmt.netYes, I approve
9/26/2019 16:56:39 Lori Hundhausen Lorihu@johnlscott.com Yes, I approve
9/26/2019 17:05:03 Richard Voss richard.voss@windermere.comYes, I approve
9/26/2019 17:46:15 Sarah Jensen Sarah.jensen@mainlander.comYes, I approve
9/26/2019 20:08:31 Robert Young ryoung@legacyrenw.com Yes, I approve
9/26/2019 21:11:06 Nicholas Cook Nicholas.cook@sleepsoundpm.comYes, I approve

9/27/2019 7:30:40 Aj Shepard Aj@uptownpm.com Yes, I approve
9/27/2019 8:29:41 Stuart Monson stuart@adiproperties.com Yes, I approve
9/27/2019 9:41:55 Dan Fangmeier dan@foxmanagementinc.comYes, I approve

9/27/2019 10:04:19 Jim McNeeley jim@mcneeley.com Yes, I approve
9/27/2019 12:35:19 Denny Miller denny@zenithpro.com Yes, I approve
9/28/2019 20:27:48 Ralph Becker rmbassoc@gmail.com Yes, I approve
10/1/2019 15:16:59 Tara Davisson tara@jdpdx.com Yes, I approve



 

April 11, 2019 
 
Angela Devita Jake Ramirez 
Chris Hermanski Matt Williams 
Katie McNeely Lynne Whitney 
Jill Maricich AJ Shepard 
Amber Clark JJay Jensen 
Beth Hergert 
 
 
 
Meeting Minutes approved 
 
Treasurer's Report 

Budget: 
25% of the year 
Collected 105% on vendors 
55% on first time members 
 
 
Outstanding bills: 
$5000 to Uptown. 
 
Do we drop people who have not paid? 
 
If not on national drop at local level? 
 
Mary Ann will send out follow up Invoices 
 
Chris and Lynne to help at Check-in 
 
Confirm OSF we are charged per plate or per RSVP 

 

 

Mission Statement 
NARPM® provides resources for residential property management professionals  

who desire to learn, grow, and build relationships. 

Vision 
        NARPM® will be the recognized leaders in residential property management industry. 

NARPM® Antitrust Statement:  

It is the policy of the NARPM® to comply fully with all antitrust laws.  The antitrust laws prohibit, among other things, any joint conduct among competitors that could 

lessen competition in the marketplace.  NARPM®’s membership is composed of competitors; they must refrain from discussing competitively sensitive topics, 

including those related to pricing (such as rates, fees, or costs), individual competitors or specific business transactions, or controlling or allocating markets.  Further, 

NARPM® shall not restrict members’ ability to solicit competitors’ clients or to advertise for business in any way that is not false, deceptive or otherwise illegal. 



 

Education Chair 
Speaker Ideas 

1031 exchange 
SB608 Part 2 
Schedule R Registration 
Cost Segregation 
Forecasting Assets 
 

September Class 
Course Coordinator - AJ Shepard 
Monitor - Matt Williams 
 

Chris and Matt will report next meeting about Mini Broker/Owner 
 
 

Membership 
Next meeting - May 16 

Tiered pricing for affiliate? 
Come up with 2 or 3 options for bringing multiple people from company 
 

Matt to call 5 companies this week and invite them to NARPM 
 
 

Mentorship - Katie 
6 people in the program 
Ask people at the meeting to be Mentors 
 
 

Affiliate Committee 
Combined with Membership 
 
 

 

 

Mission Statement 
NARPM® provides resources for residential property management professionals  

who desire to learn, grow, and build relationships. 

Vision 
        NARPM® will be the recognized leaders in residential property management industry. 

NARPM® Antitrust Statement:  

It is the policy of the NARPM® to comply fully with all antitrust laws.  The antitrust laws prohibit, among other things, any joint conduct among competitors that could 

lessen competition in the marketplace.  NARPM®’s membership is composed of competitors; they must refrain from discussing competitively sensitive topics, 

including those related to pricing (such as rates, fees, or costs), individual competitors or specific business transactions, or controlling or allocating markets.  Further, 

NARPM® shall not restrict members’ ability to solicit competitors’ clients or to advertise for business in any way that is not false, deceptive or otherwise illegal. 



 

Legislature - Amber 
What are we looking for exactly? 
MFNW Meeting April 25th 
 
 

Special Events - Beth 
Social Hour? - June 
Affiliate pay for first round of drinks? 
Date & location by April 26th 
 
 

Strategic Planning 
Bring consultant in? 
Chris and AJ to discuss with Chrysztyna. 
 
 
 
Next board meeting June 13th 
 

 

Mission Statement 
NARPM® provides resources for residential property management professionals  

who desire to learn, grow, and build relationships. 

Vision 
        NARPM® will be the recognized leaders in residential property management industry. 

NARPM® Antitrust Statement:  

It is the policy of the NARPM® to comply fully with all antitrust laws.  The antitrust laws prohibit, among other things, any joint conduct among competitors that could 

lessen competition in the marketplace.  NARPM®’s membership is composed of competitors; they must refrain from discussing competitively sensitive topics, 

including those related to pricing (such as rates, fees, or costs), individual competitors or specific business transactions, or controlling or allocating markets.  Further, 

NARPM® shall not restrict members’ ability to solicit competitors’ clients or to advertise for business in any way that is not false, deceptive or otherwise illegal. 



 

June 13, 2019 

 

In attendance: 

 

JJay Jensen Lynne Whitney 

Daniel Yahav Mary Ann Gray 

Beth He AJ Shepard 

Katie McNeely Chris Hermanski 

 

 

Positive Focus 

 

Treasurer’s report 

Significant variances 

Goal is to be at 42% of annual budget 

Affiliate dues are at 119% 

First time dues are at 90% 

Members are at 85% 

Vendor Spotlight at 126% 

Total income is at 95% 

Expenses at 36% 

Had requests for healthier choice. Potentially solved with the chicken Caesar Salad 

Potential for a bigger speaker so people. 

-JJay to reach out to OSF about possibility of a bigger speaker. 

 

 

 

Mission Statement 
NARPM® provides resources for residential property management professionals  

who desire to learn, grow, and build relationships. 

Vision 
        NARPM® will be the recognized leaders in residential property management industry. 

NARPM® Antitrust Statement:  

It is the policy of the NARPM® to comply fully with all antitrust laws.  The antitrust laws prohibit, among other things, any joint conduct among competitors that could 

lessen competition in the marketplace.  NARPM®’s membership is composed of competitors; they must refrain from discussing competitively sensitive topics, 

including those related to pricing (such as rates, fees, or costs), individual competitors or specific business transactions, or controlling or allocating markets.  Further, 

NARPM® shall not restrict members’ ability to solicit competitors’ clients or to advertise for business in any way that is not false, deceptive or otherwise illegal. 



 

Committee’s 

Education - Lining up speakers? 

Fair housing speaker later in the fall. Would cost $500 

Marc Cunningham - cost $900 

Chrysztina Rowek 

Membership -  

NARPM Happy Hour event, Lynne invited a few more people who attended 

Cyndi will be joining membership committee 

Only 3 spot lights open - July Normal and mini open 

1st company membership - $300, if you have 2nd attendee - $200, if you bring 3, the third person pays for lunch each time. 

Motion to pass these additional dues beginning July 1, 2019 (For this year will be $100 for the second half of the year) 

 

Happy Hour - How Often? Quarterly? 

Bounce between sides of the river? 

Plan after the class in September on Sept 12. 

 

Lynne - we have received more money, but a few people have not paid. Remove the ones who have not paid/responded to remove 
them from the website? 

You NW Bank next year? 

 

Legislative 

 

Special Events 

AJ working on FRESH event. Feb 2020 

Charity Event or Participation? Clothing drive and Toys drive 

Membership drive would be possible. Can get up to $500 from national 

 

Mission Statement 
NARPM® provides resources for residential property management professionals  

who desire to learn, grow, and build relationships. 

Vision 
        NARPM® will be the recognized leaders in residential property management industry. 

NARPM® Antitrust Statement:  

It is the policy of the NARPM® to comply fully with all antitrust laws.  The antitrust laws prohibit, among other things, any joint conduct among competitors that could 

lessen competition in the marketplace.  NARPM®’s membership is composed of competitors; they must refrain from discussing competitively sensitive topics, 

including those related to pricing (such as rates, fees, or costs), individual competitors or specific business transactions, or controlling or allocating markets.  Further, 

NARPM® shall not restrict members’ ability to solicit competitors’ clients or to advertise for business in any way that is not false, deceptive or otherwise illegal. 



 

Strategic Planning - elections need to be done by September? 

Nominations starting this month 

 

Next board meeting Sept 5th - Conference Call 

WSS Scope of Services 

Email invites/Registration/certificates 

JJay do a screen recording of uploading peoples emails. 

 

Affiliate Member who has crossed some boundaries and we have “put them on notice” OneApp put managers properties on craigslist with out notifying 
the PM company and removing all information pertaining to the PM company. 

 

 

 

 

 

Mission Statement 
NARPM® provides resources for residential property management professionals  

who desire to learn, grow, and build relationships. 

Vision 
        NARPM® will be the recognized leaders in residential property management industry. 

NARPM® Antitrust Statement:  

It is the policy of the NARPM® to comply fully with all antitrust laws.  The antitrust laws prohibit, among other things, any joint conduct among competitors that could 

lessen competition in the marketplace.  NARPM®’s membership is composed of competitors; they must refrain from discussing competitively sensitive topics, 

including those related to pricing (such as rates, fees, or costs), individual competitors or specific business transactions, or controlling or allocating markets.  Further, 

NARPM® shall not restrict members’ ability to solicit competitors’ clients or to advertise for business in any way that is not false, deceptive or otherwise illegal. 



 

Oct 23, 2019 

 

In attendance: 

 

JJay Jensen Angela DeVita  

Mary Ann Gray AJ Shepard  

Chris Hermanski Matt Williams  

Katie McNeeley Cyndi Strandberg 

 

Positive Focus 

 

Treasurer’s report 

Significant Variances 

Goal is to be at 67% of annual budget 

Affiliate dues are at 151.5% 

First time dues are at 90% 

Members are at 88% 

National Reimbursement: 90.7% 

Vendor Spotlight at 136% 

Total income is at 110.9% 

Expenses at 41.6% 

 

Keep current Policy for President/President Elect/Board Members for National Convention and Broker Owner.  

-Mary Ann, will locate current policy and forward to Board to know the current policy. 

 

Chapter to adopt National Travel Budget for Leadership Training - Chris - Motion, Matt - Second, all in favor. Motion Passed 

 

AJ Motion to change the election process. (Current Policy says election to be done by December. With new leadership training, National ask that it be 
completed by Sept.) Mary Ann will help with suggested modifications to have voting done by Aug 31 of the year prior to new officers taking position. 

 

Motion for Chapter to reimburse for RMP’s, MPM’s and CRMC’s designations. CRMC reimbursement is contingent on them being a current Chapter 
Company Member. All designation reimbursements will be dependent on the person agreeing to be an active member for the next 24 month. This will be 
retro-active, beginning Jan 1, 2019. 

 

Matt - Motion, JJay - Second, All in favor. Motion Passed 

 



 

 

 

Committee’s 

Education -  

Matt has speakers for Oct, Nov, Jan and possibly Feb.. 

Matt and Chris are working on mini broker/owner in spring 

Matt will start look into class for next year. Looking into more of a Broker/Owner to go along with their event. 

Do a Spring and Fall class next year? Do not want to overlap with Broker/Owner.  

Matt will look at what classes are available and email it out. 
 

Membership -  

Meeting in Nov 

Strategy to get more members for for 2020. 

Will create a business card for NARPM to hand out that will also act as one free luncheon. 

Putting together template slide show/format for vendor spotlight/mini 

Leadsimple working well, spreadsheets seem to be outdated. 

Legislative 

No Update  

 

Special Events 

AJ participating in FRESH event. Feb 2020 

Charity Event or Participation? Clothing drive and Toys drive 

October 3 or November 7 for happy hour? Buffalo Gap? Breakside Brewery? Other suggestions for location 

 

Charity 

Excited to have us do it again. 

Needs to be announced at meeting for donations to be brought in November 

 

Additional Items 

Stay at Old Spaghetti Factory 

 

 

 

 

 

https://www.eventbrite.com/e/2020-fresh-pdx-event-tickets-64618258952


 

 

 

Strategic Planning 

Do a strategic planning meeting for 2020? 

Mary Ann has helped other organizations do a meeting. Mary Ann will gives us a proposal for a half day meeting. 

 

National updates 

Leadership Training in San Antonio Nov 18 & 19 

 

 

 

Next Board meeting Dec 12, conference call 11:30 - 12:30 

 

 

 



 

February 14, 2019 
 
AJ Shepard 
Matt Williams 
Angela Devita 
Mary Anne Gray 
Katie McNeely 
 
 
12:38 - Motion to approve previous meeting minutes 
 
Treasurer report - Mary Anne 

2019 
● Normally send a monthly balance sheet - budget vs actual 
● January 2019 - Watch budget vs actual profit/actual loss, should be in the 8% range. Vendors 

are at 87% Professional members are at 74% 
● Doing a lot of work filtering mail. (I.E. Old address/ members sending national members) 
● Expenses are under budget, right where we should be 
● Expenses at 1.5% annual budget 

 
2018 budget 

● Over budget on reimbursement on conferences for president and president elect. Only because 
it was a guess for the year. 

● All others very good 
 

Nation vs local members 
● Took list of National members and compared list to paying local members to find potential new 

members 
 
Luncheons 

● Locations? 
● Vendor 30 second spotlight - not allow guests to do it? 
● Matt - Guests can come and pay for lunch twice, then decide if they are going to join or quit? 

 

Mission Statement 
NARPM® provides resources for residential property management professionals  

who desire to learn, grow, and build relationships. 

Vision 
        NARPM® will be the recognized leaders in residential property management industry. 

NARPM® Antitrust Statement:  

It is the policy of the NARPM® to comply fully with all antitrust laws.  The antitrust laws prohibit, among other things, any joint conduct among competitors that could 

lessen competition in the marketplace.  NARPM®’s membership is composed of competitors; they must refrain from discussing competitively sensitive topics, 

including those related to pricing (such as rates, fees, or costs), individual competitors or specific business transactions, or controlling or allocating markets.  Further, 

NARPM® shall not restrict members’ ability to solicit competitors’ clients or to advertise for business in any way that is not false, deceptive or otherwise illegal. 



 

● Stick with current system come free once and then pay for every meal after or join? 
● Vendors attending with more than one member? Allow? How to prevent that or monetize on it? 
● Matt - In other organizations there are “Guest” vs “qualified guest”. A qualified guest is someone 

attending for the first time and is free. A guest is a second person from the same company and should 
be charged. 

● Katie - Tiered payment program for vendors? 
● A smaller cost for bringing a second person? 

 
 
Motion to charge vendors who bring a second person 1:04pm 
 
 
Have a lead simple account 
 
 
 
Angela incharge to call people who have not yet paid. 

● Leadsimple makes it much easier 
● Membership committee will help with calling unpaid members. 
● Will send out an email asking for volunteers 

 
Leadsimple Account 

● Put accounts in that are national members, but not joining local. 
 
Mentorship Program - Katie is heading that up 
 
 
Goal for members? - 90+ attendee’s per meeting by the end of the year 
 
Next board meeting - discuss penalizing people who RSVP and do not show up. 
 
 
Updates from Committee’s 

 

Mission Statement 
NARPM® provides resources for residential property management professionals  

who desire to learn, grow, and build relationships. 

Vision 
        NARPM® will be the recognized leaders in residential property management industry. 

NARPM® Antitrust Statement:  

It is the policy of the NARPM® to comply fully with all antitrust laws.  The antitrust laws prohibit, among other things, any joint conduct among competitors that could 

lessen competition in the marketplace.  NARPM®’s membership is composed of competitors; they must refrain from discussing competitively sensitive topics, 

including those related to pricing (such as rates, fees, or costs), individual competitors or specific business transactions, or controlling or allocating markets.  Further, 

NARPM® shall not restrict members’ ability to solicit competitors’ clients or to advertise for business in any way that is not false, deceptive or otherwise illegal. 



 

 
Education - Matt highlighted the options from National that would be good for the general population. 
 
Plans for a mini broker/owner 
 
NARPM Sponsored Class - Sept 12th - Finance: Cash Flow Analysis 
 
Legislative 

● Amber Clark from Ron’s office is heading that up. 
● Need to take a opinion about the new law (608) that we strongly oppose it. 
● Matt will talk to Amber and will bring attention to it next meeting 

 
 

Meeting speakers 
● April - Someone to talk about the new laws 
● Idea’s/Topics - Matt is heading up. 

 
Special Events 

● Fresh Event - First Real Estate Social - Chris attending  
● Charity? Blanchet House - Other Ideas? 

 
Mentorship 

● Been happening on a national level. Helping new members as they get their start in 
NARPM 

 
Strategic Planning 

● Typically does one at the end of the year. Been done before? 
● Take a full day to plan for the chapter for the upcoming year. - AJ will follow up with 

Denny about doing/organzing 
 
Need to find a new location. Options: 

Lucky Lab 
Multnomah Art Center 

 

Mission Statement 
NARPM® provides resources for residential property management professionals  

who desire to learn, grow, and build relationships. 

Vision 
        NARPM® will be the recognized leaders in residential property management industry. 

NARPM® Antitrust Statement:  

It is the policy of the NARPM® to comply fully with all antitrust laws.  The antitrust laws prohibit, among other things, any joint conduct among competitors that could 

lessen competition in the marketplace.  NARPM®’s membership is composed of competitors; they must refrain from discussing competitively sensitive topics, 

including those related to pricing (such as rates, fees, or costs), individual competitors or specific business transactions, or controlling or allocating markets.  Further, 

NARPM® shall not restrict members’ ability to solicit competitors’ clients or to advertise for business in any way that is not false, deceptive or otherwise illegal. 



 

Old Spaghetti Factory 
MAC 
Eagles Lodge 
 

 
Next board meeting: April 11th 2:00 pm - Location: Northwest Bank: 4900 Meadows Road, Suite 410, 
Lake Oswego 

 
 

 

Mission Statement 
NARPM® provides resources for residential property management professionals  

who desire to learn, grow, and build relationships. 

Vision 
        NARPM® will be the recognized leaders in residential property management industry. 

NARPM® Antitrust Statement:  

It is the policy of the NARPM® to comply fully with all antitrust laws.  The antitrust laws prohibit, among other things, any joint conduct among competitors that could 

lessen competition in the marketplace.  NARPM®’s membership is composed of competitors; they must refrain from discussing competitively sensitive topics, 

including those related to pricing (such as rates, fees, or costs), individual competitors or specific business transactions, or controlling or allocating markets.  Further, 

NARPM® shall not restrict members’ ability to solicit competitors’ clients or to advertise for business in any way that is not false, deceptive or otherwise illegal. 



 

Sept 17, 2019 

 

In attendance: 

 

JJay Jensen Lynne Whitney 

Amber Clark Mary Ann Gray 

Jill Maricich AJ Shepard 

Daniel Yahav Chris Hermanski 

Beth Hergert Matt Williams 

Katie McNeeley 

 

 

Positive Focus 

 

Treasurer’s report 

Significant variances 

Goal is to be at 67% of annual budget 

Affiliate dues are at 150% 

First time dues are at 90% 

Members are at 88% 

National Reimbursement: 90.7% 

Vendor Spotlight at 136% 

Total income is at 110.4% 

Expenses at 38% 

Had requests for healthier choice. Potentially solved with the chicken Caesar Salad 

Potential for a bigger speaker so people. 

-Matt to bring new speaker 

 

 

Committee’s 

Education -  

The class seemed to be very successful. Great location. 18 in attendance, including vendors and nonmember guests. 

Big challenge is lining up Speakers. Matt is working on planning a head. 

 



 

Next meeting (October) will be October 26th.  

Has Tax Accountant, 1031 exchange specialist 

Focus on one National class in Sept. 

Do mini broker/owner in spring 

Matt will start looking into classes for next year. 
 

Membership -  

Creating generic NARPM business cards. 

Charge an affiliate for a gift card sponsor, the chapter provide the card from the sponsors funds. 

 

Legislative 

No Update  

 

Special Events 

AJ participating in FRESH event. Feb 2020 

Charity Event or Participation? Clothing drive and Toys drive 

October 3 or November 7 for happy hour? Buffalo Gap? Breakside Brewery? Other suggestions for location 

 

Additional Items 

Stay at Old Spaghetti Factory 

 

National updates 

National Convention Oct 15-18. Golf on the 15 

Leadership Training in San Antonio 

 

Elections: 

Chris Hermanski - President 

JJay Jensen - President Elect 

Cyndi Strandberg - Secretary 

Jill Maricich - Treasurer 

 

Talk about nominations in next reminder email for luncheon. 

 

Next Board meeting October 22. 12:30 pm 

 

https://www.eventbrite.com/e/2020-fresh-pdx-event-tickets-64618258952


 

Dec 13, 2019 

 

In attendance: 

JJay Jensen  

Lynne Whitney 

Mary Ann Gray 

Jill Maricich  

AJ Shepard 

 

Chris Hermanski 

Matt Williams 

Katie McNeeley 

Angela DeVita 

Cyndi Strandberg 

Strategic Planning Meeting 

 

Mary Ann has a system for sending out CE credits within 30 days of meeting. 

 

Discussion of Goals for the next year. Increasing potential clients awareness of NARPM. 

 

Possibility of recording the luncheons for those who are not able to attend. They would still not receive CE credit, but would expand our boundary to 
outside of Portland Metro 

 

Continue with OSF 

 

Set calendar dates for 2020 Can view here: Google Sheet 

 

Matt motion full vendor spotlight for affiliates who bring the most bring Property Managers (above 2) in the first quarter. If tied, it continues to the 
following month for those two affiliates 

Motion passed. 

 

Next Board Meeting: Friday Feb 19 at Northwest Bank - 4900 Meadows Rd Ste #410, Lake Oswego, OR 97035 

 

Increase dues, just for professional members by 5% per year. 

Matt motion - passed 

 

 

https://docs.google.com/spreadsheets/d/1Atuy4rYox02-oVu3LTFaXS23xLdZPwUy3ATzRXsvY3I/edit#gid=984184318


President: Chris Hermanski  
President Elect: JJay Jensen 
Past President: AJ Shepard  
Secretary: Cyndi Strandberg  
Treasurer: Jill Maricich  
 
For committees (provided everyone still wants to volunteer):  
 
Membership (Professional):  
• Angela DeVita  
• Katie McNeeley 
• Betty Benson 
• Kristi Martin 
 
Membership (Affiliate):  
• Lynne Whitney  
• Betty Benson  
• Beth Hergert 
 
Mentorship Program:  
• Katie McNeeley  
• AJ Shepard  
 
Legislative:  
• Charlie Kovas 
• Jill Maricich  
 
Education:  
• Chris Hermanski  
• Matt Williams  
• AJ Shepard  
 
Marketing/Communications:  
• Katie McNeeley  
 
Strategic Planning:  
• Chris Hermanski  
• JJay Jensen  
• Katie McNeeley  
• AJ Shepard 
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